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Global Ambassadors Program Will Focus on Leading Women From
Poverty to Prosperity to Prominence
Bank of America and Vit al Voices have convened a ment oring forum in Singapore, which brings t oget her several influent ial
women from t he public and privat e sect or who are commit t ed t o st rengt hening women’s economic empowerment across
developing nat ions in Sout heast Asia. The Global Ambassadors Program, a Vit al Voices and Bank of America part nership,
mobilizes accomplished professionals as ment ors for emerging women leaders in developing count ries and brings leaders
from t he privat e and public sect or t oget her t o share and discuss t he skills and resources necessary t o help women achieve
t heir full economic pot ent ial.
The Unit ed Nat ions est imat es t hat t he Asia Pacific economy would grow by an addit ional $89 billion annually if women were
able t o achieve t heir full economic pot ent ial. There are nearly six million women-owned businesses in East Asia, wit h an
increasing rat e of women ent repreneurs in Indonesia, Malaysia, Thailand and Viet nam. Despit e t his t rend, challenges hinder
t he progress of working women across t he region. Social norms oft en lead women t o exit t he workforce aft er marriage or
mot herhood, and t he macroeconomic, inst it ut ional, and legal st ruct ures of many count ries oft en result in more women living
and remaining in povert y. The Global Ambassadors Program will address t he barriers women face t o ent er and advance in t he
workforce, and explore opport unit ies t o help companies support t he rise of women t o senior levels of management and
enhance government init iat ives support ing ent repreneurship.
The week-long forum, t aking place May 6 t o 10, brings t oget her seven Global Ambassadors (ment ors) and seven ment ees,
represent ing a diverse set of indust ries and count ries in t he region t o move women’s empowerment forward across
Sout heast Asia. Cent ered on t he t heme of “Women in Sout heast Asia: From Povert y t o Prosperit y t o Prominence,” t he
forum will include one-on-one ment oring sessions and a public forum at which social and business leaders from t he region will
discuss t he role of women in advancing social and economic growt h.
The seven ment ors part icipat ing in t he program are:
Nancy Brennan, managing direct or, head of market ing, Global Banking and Market s, Bank of America Merrill Lynch.
Michelle Garnaut , founder, M. Rest aurant Group.
Kat e James, chief communicat ions officer, Bill and Melinda Gat es Foundat ion.
Virginia Lit t lejohn, president , CEO and co-founder, Quant um Leaps Inc.
Susan McPherson, senior vice president /direct or of global market ing, Fent on Communicat ions.
Burnet Tucker, senior human resources execut ive, Bank of America.
Susan Roos, employment at t orney; wife of U.S. Ambassador t o Japan.
“We are t hrilled t o kick off t he second year of t he Global Ambassadors Program wit h a ment oring forum in Singapore, in a
region in which women have so much pot ent ial t o drive economic growt h,” said Candace Browning, head of global research at
Bank of America Merrill Lynch and a Global Ambassador. “Connect ing women leaders t o t he expert ise and perspect ive of
ment ors is one way t hat we are helping advance women’s economic empowerment , creat ing st ronger communit ies and
ult imat ely st rengt hening our global economy.”
The Singapore ment oring forum is t he first Global Ambassadors Program gat hering t his year. When t he program launched in
2012, ambassadors visit ed Hait i, Sout h Africa and India where t hey worked wit h ment ees and a growing int ernat ional net work
t o creat e plat forms t hat enable emerging women leaders t o achieve economic, polit ical and social change in t heir count ry
and globally.
The Global Ambassadors Program is part of Bank of America’s and Vit al Voices’ ongoing commit ment t o invest ing in
leadership development , a goal guided by t he belief t hat st rong leaders are vit al t o healt hy, vibrant communit ies and help
advance economic growt h. Over t ime, ment ors help t heir ment ees build crit ical communicat ions, advocacy and business skills
and develop st rat egies t o advance t heir work. Since t he forums in Hait i, Sout h Africa and India, ment ees have cont inued t o
advance on a pat h of leadership t hrough government appoint ment s, part icipat ion in high-level policy meet ings, and planning
t heir own event s focused on inspiring fut ure leaders.
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“What we’ve seen in recent years is a recognit ion t hat women are a leadership force wit h a measurable impact as drivers of
business and economic growt h,” said Alyse Nelson, president and CEO, Vit al Voices Global Part nership. “We’re proud t o
part ner on t his innovat ive global program t o leverage t he st rengt hs of t he public and privat e sect ors and t oget her build a
communit y of leaders who are commit t ed t o st rengt hening women’s economic empowerment in Sout heast Asia.”
The next Global Ambassadors Program ment oring forums are set t o t ake place lat er t his year in Brazil and Turkey.
For more informat ion on t he Global Ambassadors Program, visit www.bankofamerica.com/globalambassadors.
Bank of America
Bank of America is one of t he world's largest financial inst it ut ions, serving individual consumers, small- and middle-market
businesses and large corporat ions wit h a full range of banking, invest ing, asset management and ot her financial and risk
management product s and services. We serve approximat ely 52 million consumer and small business relat ionships wit h
approximat ely 5,400 ret ail banking offices and approximat ely 16,300 ATMs and award-winning online banking wit h 30 million
act ive users. Bank of America is among t he world's leading wealt h management companies and is a global leader in corporat e
and invest ment banking and t rading across a broad range of asset classes, serving corporat ions, government s, inst it ut ions
and individuals around t he world. Bank of America offers indust ry-leading support t o approximat ely 3 million small business
owners t hrough a suit e of innovat ive, easy-t o-use online product s and services. The company serves client s t hrough
operat ions in more t han 40 count ries. Bank of America Corporat ion st ock (NYSE: BAC) is a component of t he Dow Jones
Indust rial Average and is list ed on t he New York St ock Exchange.
Visit t he Bank of America newsroom for more Bank of America news.
Vit al Voices
Vit al Voices Global Part nership is a leading non-government al organizat ion t hat ident ifies, invest s in and brings visibilit y t o
ext raordinary women around t he world by unleashing t heir leadership pot ent ial t o t ransform lives and accelerat e peace and
prosperit y in t heir communit ies. Founded by former U.S. Secret ary of St at e Hillary Clint on in 1997, t he organizat ion t rains and
ment ors women leaders as agent s of t ransformat ive change in economic development , human right s and polit ical
part icipat ion. The Vit al Voices Global Leadership Net work includes more t han 14,000 leaders represent ing 144 count ries who
have t rained and ment ored 500,000 addit ional women and girls in t heir communit ies. Visit www.vit alvoices.org t o learn more.
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